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A featured event of Global Entrepreneurship Week
November 14-20, 2011

World Series of Innovation
Due: Thursday, October 20th

NFTE Program:

(if applicable)

School/Program Name:

Teacher Name:

Group/Classroom Name:

(if more than one)

Number of Students in Group:

Address:

City, State, Zip:

Teacher Phone:

Teacher Email:

Business Category: Mobile App Design
(circle one)  Micresoft

Mobile Game Design

Microsoft

New Franchise Idea
Franchis “Source

Business/
Product Name:

Sustainable Style

enney

Innovative Beverage

The CaCT; Gompany

College and
Career Readiness

NETWORK FOR TEACHING ENTREPRENEURSHIP
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Business/Product Name:

1. Describe the Opportunity

2. Explain the Product
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Business/Product Name:

1. Defend the Innovation

2. Present the Marketing Pitch

3. Who is our customer?

Location:

Population:

Personality:

Behavior:

Income:

Email submissions to: nfteawards@gmail.com by 5:00pm local time on Thursday, October 20.
Please feel free to use extra pages, and to attach any supporting documents,

including the required 30-second commercial for your product or service.
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